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Social Media Platforms: Public

1) Facebook (most popular and used frequently by 
urologists, but few use it professionally)

2) Twitter (greatest growth in use for medical 
professionals)

3) LinkedIn (most commonly used for professional 
reasons)

4) YouTube (useful for sharing videos)

5) Others (Instagram, Pinterest, etc.- not 
commonly used in urology practice)



Social Media Platforms: Physician-Only

1) Doximity (now used in US News & World 
Report Rankings)

2) Others (ex: Sermo, Medscape, 
QuantiaMD)



Social Media Use Worldwide

• Facebook – over 1.3 billion users

• Twitter- over 280 million active users

• LinkedIn- over 270 million users

• YouTube- over a billion views each month

Murphy et al. BJUI 2014 epub.



Twitter



Healthcare Professionals on Twitter

• In 2006, 23 healthcare professionals on Twitter
– Now >75K doctors, nurses, pharmacists and consultants on Twitter 

generating approximately 152K tweets/day

http://www.pmlive.com/blogs/digital_intelligence/archive/2014/april/number_of_healthcare_professionals_on_twitter_tops_75,000



Getting Started

Sign Up:
Let’s sign up – go to Twitter.com



Twitter Setup

1. Choose your twitter name (“handle”). 

– The best names are short and easy to remember. 
It can be part of your name (ex: @LoebStacy), or 
something related to urology (ex: @uretericbud). 

2. Create your profile with a photo and description. 

– Choose a photo which will accompany and 
identify all of your tweets (i.e., your “avatar”).

– Add personal details such as your current position, 
location and website



Twitter Setup

3. Choose some people or groups to follow. 

– Search by name

– Look at your friend’s friends

– Find existing users from your email address book

– All of the major urology organizations and journals are 
on twitter, so choose the ones that interest you for 
the latest updates in the field (ex: @AmerUrological). 

– Search for your other interests such as newspapers or 
hobbies



Twitter Terminology
• Tweet - A standard message on Twitter containing 140 

characters or less.

• Feed - The stream of tweets on your Twitter homepage 
comprised of all the accounts you follow.

• Retweet - A tweet that has been reshared to all of a 
users' followers.

• Hashtag - The # symbol is used to tag keywords or topics 
in a tweet to make it easily identifiable for search 
purposes (ex: #ics2014)



Twitter on a Desktop

Your profile screen of 
Twitter will contain 

• Your User Info

• Photos/videos

• Who to follow 
suggestions

• Your Twitter Feed 

– The Twitter Feed 
contains Tweets 
from the people or 
groups that you 
follow



Posting a Tweet
Click the Tweet button when you're ready to post.

Be sure to use hashtags (#) for 
keywords in your tweet so they are 
searchable (ex: #ics2014)

Direct your tweet at 
relevant parties by 
including their 
handle (ex: 
@icsoffice) in your 
tweet

Include links 
to more 
information

Practice tweeting something to me 
(@LoebStacy) about the meeting 
using the #ics2014 hashtag



Twitter on Smartphone



Twitter on Smartphone



Reasons for ICS Members to Use Twitter

• Major news

• Emerging research

• Conferences

• Education

• Advocacy

• Networking

• Crowd-sourcing

• Advertising

• Source of Data



1. Major news:
Twitter is the instantaneous source 

to hear about new drug/device 
approvals, recalls, and other 

important news.



ICS News on Twitter
Follow @icsoffice for regular 

updates on the society!



2. Emerging research: 
There are already numerous sources that provide daily 

email updates about new research publications (such as 
Medscape, AUA Daily News). Twitter provides an 

alternative way to learn about new studies in a more 
condensed and efficient fashion. You can quickly scan 

through the feed to check for interesting new material, 
and click the link when you want more information.



Emerging Research



Journals Requesting Tweets

• Several medical journals now request authors to 
compose tweets about their article with the 
submission (ex: European Urology, Journal of 
Endourology)

• Tips from the Journal of Hospital Medicine:
– Concise (140 character limit)

– Simple and clear message so it gets picked up

– Tactics to raise interest (ex: posing a question)

– Add a hashtag (search term for indexing)

– Include your handle to build a following

Greysen et al. J Hosp Medicine 2013; 9: 269



3. Conferences:
Major medical conferences now have their own 

twitter feeds often with thousands of 
contributions. Although it is not possible to 

attend every meeting or session in person, the 
twitter feed allows you to follow along remotely. 
Many tweets will even include images from the 

poster or video footage.



American Urological Association 2014 
Annual Meeting

•The #aua14 
hashtag had 
>9000 tweets 
from 1100 
unique 
participants



4. Educational activities:
There is a monthly urology journal club 

(#urojc) organized by Dr. Henry Woo 
(@DrHWoo) to discuss new research 

articles with consultants, trainees, 
researchers, etc. from around the 

world (now starting in other fields too).  
Other educational activities possible on 

Twitter like quizzes



Urology Journal Club (March)



Urology Quizzes



5. Advocacy:
Twitter provides a platform to 

advocate for any cause to a larger 
audience. Instead of writing a letter 
to your congressman, you can tweet 

at them.  



6. Networking:
Discussions about medical topics provide a great 
way to interact with colleagues from around the 
world who share common interests. It is a great 
way to meet new friends and reconnect with old 

friends. There are also tweet-chats on various 
topics to engage a wider audience including 

patients and stakeholders



Map of my Twitter Followers

• 2777 followers from 79 countries on 6 continents
• Top 5: USA 57%, Australia 8%, UK 7%, Canada 5%, India 2%



7. Crowd-sourcing:
If you have a difficult management 

question or professional 
conundrum, twitter allows you to 

get instant feedback from your 
colleagues around the world.



Crowd Sourcing



8. Advertising:
Twitter provides a forum to disseminate 

information about your research or clinical 
practice. If you have a new clinical trial that is 

accruing patients, you are hosting a support group 
or your research will be featured on the news, 

twitter is a free way to spread the word. It can also 
be used to tell your colleagues about course 

offerings and other events of potential interest. 



Twitter Survey at European Association of 
Urology Meeting (distributed via #eau14)

Borgmann and Loeb (unpublished data)



9. Source of Data for Research
• Examined relationship between daily reported cases of cholera 

in Haiti (Blue) with volume of news media articles (Red: 
Healthmap “HM”) and Twitter activity (Green)

• Trends from informal sources 
correlated with official case 
data and were available more 
rapidly

• Concluded that informal data 
can be complementary with 
official data in the outbreak 
setting to get timely estimates 
of disease dynamics

Chunara et al. Am J Trop Med Hyg 2012; 86: 39.



Facebook



Facebook and the ICS
PROFILE: include address, invite 
friends to like your page, upload 
links to articles, photos, etc.

TABS:
•News feed: timeline of posts from 
friends in chronological order
•Requests: people asking you to be 
their friend
•Messages: private direct messages
•Notifications: alert that someone 
interacted with your content



Facebook and ICS

• News and Research Updates

• Conferences

• Networking

• Advertising

• Source of Data



News and Research Updates on 
Facebook



News and Research Updates on 
Facebook



Conferences on Facebook



Networking on Facebook



Advertising on Facebook



Source of Data for Research
• Examined the relationship between user interests on Facebook 

and obesity prevalence across the USA
• Greater proportion of Facebook users with activity interests 
 lower percent obese/overweight

Chunara et al. PLoS One 2013; 24: e61373.



Other Platforms: LinkedIn 
and YouTube



LinkedIn for ICS Members

•Create a profile with your job 
description, educational 
information, publications, etc.
•Connect with other individuals 
and groups
•Give updates on such as 
emerging research, job 
promotions, and upcoming 
events
•Can send email messages to 
other users within the program



LinkedIn for Research and 
Professional Updates



YouTube
• A useful place for “how to” videos, the ICStelevision
channel, or to post your own content to a wide audience

• Drawback: Some information can be misleading (ex: 
AUA abstract PD 29-09 from NYU showed lack of critical 
content in majority of YouTube videos on vaginal mesh)



My Tips for Social Media Success

• Identity

– Include your photo/clinic logo (“don’t be an egg”), contact 
information

• Up-to-date content/ timeliness

– Always post if you or someone in your practice speaks at a 
conference, has a media interview, publishes a paper, etc. 
including links

• Be responsive and interactive

– If someone posts a comment on your facebook page or tweets 
a comment to you, check for these and write back

– Follow back interesting people who follow you, “like/share” or 
“favorite/retweet” good content by others



My Tips for Social Media Success

• Advertising

– If publicizing a new treatment, course, webinar, 
support group, clinical trial, etc. include links to 
more information/registration (make it easy to 
participate)

• Professionalism

– Numerous medical societies have codes of 
conduct for social media



AUA SoMe Code of Conduct
• Be Professional. If you identify your affiliation with the AUA, your social media 

activities should be consistent with the AUA’s professional Code of Ethics.

• Protect Confidentiality. Never post or disclose protected health information or 
other personal health information of patient, to include information that may 
allude to or actually identify a patient (name on scans, faceless picture, etc.), 
whatever the format may be.

• Allow for Interaction. Always act in a professional and constructive manner. 
Spirited and passionate discussions and debates are acceptable, but be 
respectful of others and their opinions. 

• Be Courteous. Refrain from using threatening or discriminatory remarks, 
personal insults or obscenities. 

• Exercise Discretion. Be mindful of copyright and plagiarism laws when 
publishing someone else’s work. 

• Support our Identity. The AUA is best represented by its members and what 
you publish or share may reflect on the AUA.

• Be Thoughtful. Remember, what you publish will be public for a long time.

http://www.auanet.org/myAUA/code-of-ethics.cfm


BJUI SoMe Guidelines
• 1. Always consider that your content will exist forever and be 

available to everyone. 

• 2. If you are posting as a doctor, you should identify yourself. 

• 3. State that your views are your own if your institutions are 
identifiable. 

• 4. Your digital profile and behaviour online must align with the 
standards of your profession. 

• 5. Avoid impropriety - always disclose potential conflicts of interest. 

• 6. Maintain a professional boundary between you and your patient. 

• 7. Do not post content in anger and always be respectful. 

• 8. Protect patient privacy and confidentially at all times. 

• 9. Alert colleagues if you feel they have posted content which may 
be deemed inappropriate for a doctor.

• 10. Always be truthful and strive for accuracy.



Conclusion

• Use of twitter in medicine continues to expand
– Useful for news, research updates, conference 

participation, educational activities, advocacy, 
networking, crowd-sourcing, advertising, and even as a 
potential source of data

• Facebook is a larger community – also some role 
for major news, research updates, advertising, 
networking, and possibly even data collection

• ICS members should take advantage of the growing 
professional applications of social media 



More Information

• Article for Urology Match website: 
www.urologymatch/StacyLoeb

• American Urological Association webinar: 
www.auanet.org/education/videos-webcasts.cfm

• Prezi by Dr. Marnique Basto (Melbourne, 
Australia): http://prezi.com/atfclxs3qtuo/uro-
somesphere/?auth_key=7ce193a7185240d73951
55a822eb0a9a91edb601

http://www.auanet.org/education/videos-webcasts.cfm
http://prezi.com/atfclxs3qtuo/uro-somesphere/?auth_key=7ce193a7185240d7395155a822eb0a9a91edb601


See you online!
Press the button 
and I'll see you 
on Twitter!


